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Hyper Personalization: How Big Data is Predicting
Your desires before you even realize.

Whether it is personalized suggestions or predictive service, big data is transforming the way
people are interacting with the digital world, even before they make a decision.
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Introduction

Imagine opening your favorite app and finding exactly what you were about to search for without typing
a single word. It is not an accident but hyper-personalization that is driven by big data. Today’s digital platforms
are not just to respond user actions; they are predicting them.

With world tech powerhouses honing their algorithms, the effect is trickling down to the emerging
markets such as Pakistan where the lightning pace of digital integration is creating huge amounts of user
information. E-

" Hyper-personalization doesn’t just response to your choices it quietly
shapes them before you even realize they exist.”

Technology Overview

Hyper-personalization involves big data analytics, artificial intelligence and machine learning to process user
behaviour in real-time. Contrary to traditional personalization (by using a user name in an email), hyper
personalization is more advanced, and the company analyzes their browsing history, their purchasing history, their
location, their usage of a device, and even their time of the day.

As an illustration, the streaming sites examine what the user is watching, pausing, or skipping to suggest
something to watch with incredible accuracy. Equally, online shopping sites promote items through past
purchases and browsing history which can sometimes decide to purchase before one is even conscious of his /her
requirement.

Key Findings & Impact

Research shows that hyper personalization has the potential to make customers engage with the brand
by as much as 80 percent and by far, convert at a higher rate. Companies that utilize data-driven personalization
well in the business usually perform better in customer satisfaction and growth in revenues than their competitors.

The implications are high in the tech ecosystem of Pakistan: Catering to personalized user experiences,
startups are able to scale quicker. Businesses will be able to streamline their marketing processes and lower the
cost of acquiring customers. Convenience is good to the consumers, and they can lose their privacy to
personalization without knowing it.

© PakTech Today | www.pakjournals.com Page 397



°il-’( ks PakTech Today | Pakistan's Premier Technology Magazine
r Vol. 01, Issue 15 * ISSN: 3136-2729

What's Next?

The future of hyper-personalization will be to strike a balance between being innovative and responsible.
New trends like privacy-safe analytics, personalized data sharing, and ethical Al models should provide users with
a greater control over their online presence.

In the case of Pakistan, the opportunity is evident: investing in data infrastructure, enhancing privacy
regulations, and developing local Al and analytics skills. With the increasing competition, companies that put
importance on personalization and trust will dominate the market.

Hyper-personalization has ceased to be merely a matter of anticipating user desires - it is a matter of
creating digital experiences that would be instinctive, smooth, and human. The only thing that is important is to
make sure that this power should be used wisely.
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Figure 1: Hyper-Personalization powered by big data and Al Predicts user behavior in real timeCredit: Author / Canva
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